
  

VIPANAN 1 

 

 

 

 

 

 

 

 

 

 

 

 

Shikhar Dhawan signs with IMG 

Reliance.IMG Reliance's roster also 

includes Rohit Sharma, Jasprit Bumrah, 

Hardik Pandya, Krunal Pandya, Shreyas 

Iyer. The company’s Talent 

Management division was launched in 

2016 specialised in talent 

management, sports sponsorship and 

marketing. Nikhil Bardia, head-talent and 

sponsorship, IMG Reliance, said, "We 

have put together a great team around 

Shikhar, whose expertise across various 

verticals will help him achieve the goals. 

 

ITC, HAS LAUNCHED A NEW 

AD CAMPAIGN 'MAA TUJHE MAAN 

GAYE', HIGHLIGHTING MOTHERS. 
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ASSOCHAM PARTNERS WITH 

SAVLON FOR 'ILLNESS TO 

WELLNESS' INITIATIVE. 

 
The Associated Chambers of 

Commerce and Industry of India 

(ASSOCHAM) in collaboration 

with Savlon, has started a national 

health and wellness awareness 

programme called ‘Illness to Wellness’ 

to promote healthy living and 

preventive health through holistic 

measures. Illness to Wellness has 

been timely conceived to bring the 

spotlight back on aspects like healthy 

diet, exercise and hygienic habits. 

 

POKERSTARS ROPES IN MS DHONI 

AS BRAND AMBASSADOR, 

LAUNCHES ‘I’M IN’ CAMPAIGN. 

 Online poker portal, PokerStars India has 

announced cricketer and former captain 

of Indian team, Mahendra Singh 

Dhoni as its new brand ambassador. To 

mark his association with the brand, MS 

Dhoni stars in PokerStars India’s latest 

campaign, ‘I’m In’, which celebrates the 

attitude of PokerStars and its players. 

 

FROM FACULTY 

MENTOR’S DESK: 

 Dear Reader, 

 
The nation is struggling to 

restore normalcy from this 

pandemic COVID 19. The 

business and economic 

scenario of the country has 

taken a tumultuous turn. This 

has affected the bottom of the 

pyramid mostly. This has 

reflected a changing 

behavioural pattern from the 

consumers, both urban and 

rural - particularly observed in 

the me-too category 

hampering the firm’s bottom 

line. On the other hand, some 

service sectors have reaped 

in benefits. Thus, this new 

normal scenario has evoked a 

mixed response from these 

unnatural and abysmal stimuli 

for the marketers. The 

marketers are constantly 

trying to identify ways and 

means to come out with 

survival strategies.   

VIPANAN is being released 

with the objective of bringing 

forth the market issues and 

sentiments and make our 

readers aware of the market 

changes taking place in this 

new normal. We strive to 

identify the issues and portray 

the changed business 

scenario. 

Happy Reading, 

Dr. Pinaki Ranjan           

Bhattacharyya              

 

 

IMG RELIANCE ROPES IN SHIKHAR 

DHAWAN IN AN EXCLUSIVE 

MARKETING AGREEMENT. 

The company has underlined the role of 

the mother in a family and how even 

during lockdown times, she is the 

same, caring for everyone. The one-

minute video released two days back 

has garnered more than five million 

views on YouTube. The campaign has 

been conceptualised by 

the advertising agency, McCann World 

Group. 
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HIGHLIGHTING THE CAUSE OF 

ANIMALS, WROGN JOIN HANDS 

WITH ANIMAL PLANET. 

 USPL’s apparel line Wrogn, in 

association with wildlife channel Animal 

Planet, has announced the launch of a 

new collection - Animal Planet X 

WROGN. The apparel range aims to 

underline the cause of endangered 

species. each style in the range 

portrays an endangered animal 

including the Tiger, Sea Turtle, Gorilla, 

Sumatran Elephant, and Panda, 

amongst others. 

 

 

#SANITISEWHATYOUWEAR 

CAMPAIGN WILL GO LIVE ON 

WHIRLPOOL’S SOCIAL MEDIA 

HANDLES. 

 
Whirlpool of India has launched 

#SanitiseWhatYouWear campaign     

that throws light on sanitising clothes 

and it shows how a washer with inbuilt 

heater helps in removing germs and 

allergens from the clothes, besides 

going live with 500 people in 

collaboration. According to the 

company, the campaign highlights the 

brand philosophy of 'Every Day, 

Care'.  The participants will be talking 

about how improved personal hygiene 

habits and being mindful of the 

surfaces of our clothes along with 

sanitising them properly. 
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CANON INDIA HAS ROLLED OUT A 

NEW CAMPAIGN 'INDIA KA 

PRINTER' TO PROMOTE ITS 

MULTIFUNCTION INKJET 

PRINTERS 

 The campaign has been announced to 

promote the company's flagship PIXMA 

G series printers. The campaign aims to 

make Canon PIXMA G series Printer 

the ideal choice for every printing need 

from business proposals, projects, 

homework, photographs or recipes, 

besides offering 'Super Cool Offer' on 

its Ink efficient E series models. This is 

an effort to not just bring alive the 

compelling features of Canon PIXMA G 

series but also to take the printing 

culture to the next level. 

 

TIMESJOBS, RADIO MIRCHI 

LAUNCH ‘BAAT BAAT PE JOBS’ 

CAMPAIGN. 

 The company has forged partnerships 

with more than 112 companies and 

recruiting agencies to facilitate 

recruitment during this campaign. 

TimesJobs and Mirchi have launched 

‘Mirchi Par Baat Baat Pe Jobs with 

TimesJobs!’ campaign to help those 

who have been affected professionally 

by the pandemic. The recruiting 

partners include seasoned recruitment 

consultancies. 

 

 

BMW became a car 

manufacturer because 

Germany lost World 

War I. 

 

“On average, 8 out of 

10 people will read 

your headline copy, 

but only 2 out 10 will 

read the rest.”  

              -Brian Clark 
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22FEET TRIBAL LAUNCHES 

#DELNAVIGATE CAMPAIGN ON 

INSTAGRAM. 

Delhi Airport joined hands with 

22feet Tribal Worldwide, the digital 

solutions agency part of the DDB 

Mudra Group, to launch an 

innovative Instagram campaign 

‘#DELnavigate’. The initiative enables 

people to experience India virtually 

while being safe at home. Delhi 

Airport’s reconnection to a host of 

domestic destinations is seen through 

a virtual network of destinations on 

Instagram. 

 

 

 

 

Fanta was created in 

Nazi Germany 

 

 

 

 

 

         

 

UPS was founded by 2 

kids with a cycle and 

$100. 

 

 

FAILURE STORY OF A BRAND – SONY BETAMAX 

 Sony 

 

Sony’s Betamax is perhaps the most interesting of brand tracking studies. The 

Betamax video player offered superior quality video to the VHS format, but it failed 

horribly because 40 major companies decided to use VHS instead.  Betamax failed 

because VHS-C camcorders were cheaper than Betamax recorders, and the VHS 

marketing team did a better job.  Don’t make the mistake of assuming that people 

will buy your product just because it’s the best.  If the other guy is a better salesman, 

you can still lose. 
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COLUMBIA PACIFIC COMMUN- 

ITIES HAS STARTED A 30-

DAY VIRTUAL CAMPAIGN. 

 Columbia Pacific Communities' new 

campaign urges senior citizens to live it 

up. The objective of the 20 day  

campaign was to play the role of a 

catalyst and inspire seniors to live their 

best lives. Starting July 20, the 

competition is being streamed live, 

accessible to the public. The month-

long campaign will be leading to August 

21, World Senior Citizens Day. The 

focus has been towards leveraging the 

power of technology and social 

media to bring people closer. 

 

 



  

VIPANAN 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        

 

Issue – 43: 23.07.2020                     

                      

      Where News & Management Meet 

CADILLAC- The name comes from the founder of 

Detroit, French explorer Antoine Laumet de la Mothe, 

who invented for himself the title of sieur (sir) of 

Cadillac. The intricate badge comes from his 

fabricated coat of arms, which he based on the 

authentic shield of his old neighbour, the baron of 

Lamothe-Bardigue. 

 

BASKIN ROBBINS- Baskin Robbins is known for its 

seemingly limitless flavors of ice cream (31, if we’re 

being exact). That famous number is hidden in the ‘B’ 

and the ‘R’ of their logo, acting as the curve of the ‘B’ 

and the stem of the ‘R’. The logo represents fun and 

energy, much like how you’ll feel during (and after) 

eating their ice cream. 

 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

 

Team Marketing Club :- 

Akash Kumar Shrivastava, Meghali Sen, Sakshi Lohia, Kishor Kunal, Sristy Priya, Soumyorup Dey, 
 Punam Jash  
 


